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86-755-2519 1322
Info @ DAOchina.com
www.DAOchina.com

18/F, C Tower, YiTai Center
No0.1006 DongMen North Road
Shenzhen 518003, P. R. China

Our Vision
To establish a research and intelligence network
with focus on the economy and businesses in China

Our Mission
To assist our clients and partners to succeed
with our supports of knowledge and solutions

Our Principles
Honest, Straight-forward, Due care
Knowledge, Creative



